Plenary Interactive Poster Session

More than 50 interactive poster presentations will compete at this year’s Reputation
Institute Conference in Amsterdam. To help you get the most out of your Poster
Presentation, our goal is to make the setting highly interactive for you:

o The poster session has plenary status at our conference, so no other
programs are scheduled against it and refreshments are provided to attract a
bigger crowd.

o We award the three best poster sessions. A panel will judge the papers and
award $750.00 USD for the best paper, $500.00 USD for second and $
250.00 USD for the third best paper.

o The interactive poser session consists of aisles of freestanding boards on
which you present your research. Each board is numbered so that colleagues
can find the presentation they are looking for by referring to their programs
and finding the corresponding display board.

Whether or not your poster display captures audiences’ attention depends for a large
part on how much effort you put into the presentation. By putting some thought and
effort into designing and executing your poster presentation, you can help assure that
your presentation will draw the crowd that your work deserves.

o Design your poster to fit a 6 ft.(1.8 m) x 4 ft. (1.2m) space (RI will supply push
pins to fasten your materials to the display boards).

e Use 1-to 2-inch (2.5 — 5 cm) letters to create a prominent label for the top of
your poster, showing the title of your paper and authors' names. Note that you
are trying to draw an audience from 8 to 10 feet (2.5 -3 m) away.

e Prepare the remainder of your poster for reading at arm's length, using no
smaller than 1/2-inch letters (1.25 cm).

o Determine the key points of your paper and emphasize these. Do not try to
cover the whole paper.

e Use bullets, tables, clip art, graphs, figures or photos to get across your most
salient points in a clear and concise manner.

e Use color to draw attention to important parts of your presentation.

o Get advice from colleagues or your university’s/company’s photocopying
center to help you visually communicate your ideas. The success of your
poster presentation depends in large part on how creatively and effectively
you get your ideas across.

e At the conference, allow yourself plenty of time to set up your poster display,
so that you are ready to discuss your research and answer questions when
the session opens.

e Bring some samples of your paper and your personal cards, so that you can
make the most out of networking and ‘selling’ your research ideas.
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