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Welcome 

The financial crisis has severely damaged reputations of companies and individuals. 

Monetary fortunes have been lost, increasing numbers of people have been laid off. 

Key questions to be answered at this conference are: What can be done to mitigate 

reputation damage? What lessons can be learned from academic research? What 

are the visions of representatives of leading global firms on how to maintain a sound 

reputation?  

This yearôs conference will present best practices and leading academic research on 

topics such as: 

 How do we restore trust between top management and external and internal 

stakeholders?  

 Is sustainability sustainable in times of crises? 

 How do we handle internal conflicts from a reputation management point of 

view? 

 What is the role of country reputation in creating competitive advantage? 

 What are the newest developments in identity research and how does this 

help managers in the area of reputation? 

 What are the newest developments in reputation risk assessment?  

 

We have put together an exciting 3-day program with the help of our sponsors 

AkzoNobel, Eneco, Philips, Shell, KPN, ING and Océ.  The conference starts 

Thursday May 28, 2009 and concludes on Saturday May 30, 2009. The Conference 

Program will begin Thursday evening with two plenary sessions followed by an 

opening dinner. A full program of plenary sessions and breakout workshops will 

follow on Friday and Saturday. 

 

And the conference will end on Saturday night with a marvelous boat tour through 

Amsterdamôs beautiful canals. 

  

Enjoy the conference!   

      

 

Dr. Cees B.M. van Riel    Drs. Truus A. de Boer 

Professor of Corporate Communication,  Research Consultant 

Rotterdam School of Management and   Rotterdam School of Management 

Chair, 13th Reputation Institute Conference  Conference Manager 
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Thursday 28th  Friday 29th  Saturday 30th  

09.00 ï10.00  Doctoral Consortium 
10.00 -16.00 
(by invitation only) 
 
 
 
 
 
 
 
Start Registration 
13.00 
 
 
 
 
 
 
guided tour 
Visit Rijksmuseum 
14.30 

Plenary 3 
09.00 ï 10.00  

Plenary Session 5 
09.00 - 10.00  

10.30  Coffee Break 
10.00-10.30  

Poster Session 
10.00-12.00 

11.00 ï 12.00  Parallel Session 1 
10.30 - 12.00  

  

12.30  Lunch  
12.00 - 14.00  

Lunch  
12.00  - 13.00 

13.00 ï14.00    
Plenary 6 
13.00-14.00 
 
Parallel Session 4 
14.00-15.30 

14.30 -15.30 Plenary 4 
14.00 - 15.00  

 
  

15.00 ï 16.00  Parallel Session  2 
15.00 - 16.30  

 
Break 
15.30-16.00 

16.30   Coffee Break  
16.30 - 17.00 

   
Parallel Session  5 
16.00-17.30 

17.00 ï18.20  
Welcome drink 17.00-18.00 

 Parallel Session  3 
17.00 - 18.30 

 

18.20 ï 18.30  Welcome by  
George Yip, Dean RSM  
18.15-18.30 
 

  Poster Awards & 
Closing words 
17.30-18.00 

18.30  ï 19.15  Plenary 1 
18.30-19.15  
 

 Boat Cruise  
18.30-20.00 

19.15 ï20.00  Plenary 2 
19.15-20.00  

Dinner at Grand Hotel 
Krasnapolsky 
RI Award  
19.30-22.00 

 

20.00 ï21.30  Buffet Dinner   
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During the Conference three important Awards will be presented during the Dinner at 

Hotel Krasnapolsky on Friday at 19.30-22.00. 

 

 The Reputation Institute 2009 Best Scholar Award with which Reputation 

Institute recognizes individuals who have greatly contributed to the field of 

reputation through scholarship and practice and award them a place in our 

Hall of Fame. 

 

 The Reputation Institute 2009 Global Pulse Award, to be presented to the 

Number one company in the Global Reputation Study among the 1337 largest 

companies in 32 different countries 

 

 The ERIM Best Paper Award for the best paper of the 13th Reputation 

Institute Conference ñEnsuring Business Continuity through Impactful 

Reputation Managementò 

 
 

During the last session of the Conference, three additional Awards will be presented 

to the three Best Poster Session Presentations. This ceremony will take place 

Saturday May 30 at 17.30 at the Olofkapel. 

 

 

AWARDS 

 



  
 

 

 

 

 

 

 

 

 

 

 

Plenary Session Thursday 18.30-19.15 hours Olofkapel 
Contributions of Reputation Management in a Financial Crisis 

Forum Discussion: Sofía Fernández de Mesa - Telefónica,  
Jeroen Overgoor - Eneco,  

Cees van Riel - Rotterdam School of Managment 
 
 

Plenary Session Thursday 19.15-20.00 hours Olofkapel 
How Reputation Management Matters in Current Times: 

a Business View by Philips 
Rudy Provoost, Chief Executive Officer - Philips Lighting 

 
 

Plenary Session Friday 9.00-10.00 hours Olofkapel 
Reputation Management at Shell and AkzoNobel 

Bjorn Edlund, Vice President, Communications - Royal Dutch Shell, 
John McLaren, Director, Corporate Communications - AkzoNobel 

 
 

Plenary Session Friday 14.00-15.00 hours Olofkapel 
Lost Reputations 

Dr. Geert Hofstede - University Maastricht 
 
 

Plenary Session Saturday 9.00-10.00 hours Olofkapel 
Multiple Professional Identities in Hospitals 

Dr. Janet Dukerich, University at Texas  
Managing Intractable Identity-Reputation Conflicts 
Dr.  C. Marlena Fiol - University of Colorado at Denver 

 
 

Plenary Session Saturday 13.00-14.00 hours Olofkapel 
Reputation Lessons Learned by US Firms 

Dr. Charles Fombrun, Chairman - Reputation Institute 

PLENARY SESSIONS 
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 ñThe Business Case for CSRò Revisited 

 Reputational Intermediaries - Where were the Gatekeepers during the Credit 
Crisis?  

 The Opportunities and Risks of Positioning the Corporate Brand 

 Managing Organizational Identification & Identity Change 

 Challenges in Managing Stakeholder Expectations 

 Distinctiveness versus Legitimacy: Which Way to go in Reputation 
Management? 

 Corporate Communication Strategies 

 Social Responsibility under Pressure, using your CSR Efforts to (Re)Position 
Yourself 

 Like it or not, weôre in this Together: Identifying and Managing Reputation at 
the Industry Level 

 Breaking Boundaries with Visualization, your Corporate Identity beyond 
Language   

 Aligning your Employees during Difficult Times 

 How Companies can Align Strategy, Culture and Identity through Corporate 
Branding 

 Get a Grip: Media Impact on Corporate Reputation 

 Corporate Sponsoring: Expensive or Effective? 

 The Effects of Country Reputations: From Measurement to Management 

 Express Yourself:  a Strong Identity with Sense-Giving 

 Reputation and Competitiveness:  
New Insights to Ensuring Sales Growth  

 Latest Developments in Communication Sciences about Reputation 
Management 

 Time to innovate: Innovation and Reputation

BREAKOUT SESSIONS  
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Start the Conference with a Special Experience! 

Thanks to the sponsoring of ING, conference attendees can enjoy free 
entrance and a guided tour at the Rijksmuseum to experience their 
many masterpieces! 
 
Before the start of the conference, on Thursday May 28, a group will 
gather at the Rijksmuseum for a guided tour at 14:30. Vouchers will be 
available at the Conference Hotel. Please let us know when you register 
if you would like to join. 

Donôt miss out! 

 

           


